
 

 

Associate Director, Product Management 

Department: Marketing 
Reports To: Chief Marketing Officer 
Location: Westborough, MA (Hybrid) 
Job Type: Full-Time 

Company Overview: 

MIACH Orthopaedics, Inc. is a privately held company located in Westborough, 
Massachusetts, dedicated to developing bio-engineered surgical implants for connective 
tissue repair. The company’s initial focus is on the Bridge-Enhanced® ACL Repair (BEAR®) 
technology as a viable alternative to conventional ACL reconstruction for patients who 
have sustained an ACL injury. The BEAR technology was pioneered by Martha Murray, M.D., 
at the Boston Children’s Hospital Department of Orthopaedic Surgery with initial research 
funding provided by the NFL Players Association, Boston Children’s Hospital and the 
National Institutes of Health.  

The BEAR implant is designed to help regenerate a patient’s own ACL tissue. It does not 
require a second surgery to remove a healthy tendon from another part of the leg or using a 
deceased donor’s tendon.  

The physician simply inserts the BEAR implant between the torn ACL ends and injects a 
small amount of the patient’s own blood in the implant during a minimally invasive 
arthroscopic procedure. The combination of the BEAR implant and the patient’s blood 
enables the body to heal the torn ends of the ACL back together. 

Clinical studies have demonstrated that the BEAR implant restores torn ACL quality and 
size similar to a patient’s non-injured ACL. It is hoped that by providing more normal 
anatomy and function of the knee, a higher percentage of patients will be able to return to 
activities they enjoy.  

The BEAR implant has been sold in the US since 2021.  

Position Overview: 

Miach Orthopaedics is hiring an Associate Director, Product Management to lead the BEAR 
implant technology for knee restoration. This is a strategic leadership role responsible for 
identifying market trends, issues, and opportunities, and using these inputs to formulate 
and execute strategic plans for the BEAR portfolio. 

The position carries both upstream and downstream responsibility — from voice-of-
customer research and concept development through launch and post-launch 



 

 

performance management — and will lead a team of two direct reports. The ideal 
candidate is a self-motivated medical device product leader, ideally with sports medicine 
experience, who is comfortable operating with a high degree of autonomy in a fast-paced, 
growth-stage environment. 

Key Responsibilities: 

• Upstream Product Management & Strategy 
− Actively participate in assigned project teams, leading upstream product 

management activities including voice-of-customer research, market 
assessment, unmet need identification, customer segmentation, and 
concept development. 

− Define desired product claims and partner with the clinical strategic lead to 
develop a supporting evidence plan. 

− Maintain a high level of product category expertise by staying current on 
published literature, regional market dynamics, surgeon interactions, and 
industry educational meetings. 

• Commercialization & Launch 
− Work across multiple internal and external cross-functional teams to bring 

new products from concept through development and commercialization. 
− Drive cross-functional commercialization planning, including launch 

strategy, pricing strategy, forecasting, market readiness, sales enablement, 
surgeon education, inventory planning, and post-launch performance 
monitoring. 

• Portfolio Management 
− Support product and portfolio roadmaps, and build business cases that 

support short- and long-term portfolio growth objectives. 
− Monitor portfolio performance and identify opportunities to improve revenue 

growth, profitability, market share, and customer adoption. 
• Downstream Marketing & Measurement 

− Partner closely with the Digital Marketing Manager to define customer 
segmentation and develop messaging, visual graphics, and promotional 
activities that drive awareness and surgeon adoption. 

− Develop the metrics needed to measure the results of downstream activities. 
• Team Leadership 

− Manage and develop the Product Manager and Marketing Assistant roles. 
 

Qualifications & Experience: 

• Bachelor's degree required; MBA or advanced degree preferred. 
• 5+ years of progressive experience in medical device marketing, product 

management, or related upstream/downstream commercialization roles; sports 
medicine experience strongly preferred. 



 

 

• Demonstrated experience leading products through the full lifecycle — from 
concept and voice-of-customer research through launch and post-launch 
performance management. 

• Experience developing and executing commercialization plans, including pricing, 
forecasting, and sales enablement. 

• Strong understanding of surgeon-facing marketing, including KOL development, 
medical education, and evidence generation strategy. 

• Ability to translate market insights and clinical data into clear positioning, 
messaging, and business cases. 

• Proven ability to lead and influence cross-functional teams (R&D, Clinical, 
Regulatory, Sales, Operations) without direct authority. 

• Excellent analytical, project management, and communication skills, with comfort 
presenting to senior leadership and external surgeon audiences. 

• Self-motivated and comfortable operating with a high degree of autonomy in a fast-
paced, growth-stage environment. 

• Willingness to work with cadaveric specimens and travel up to 40%. 
 

Work Environment & Travel: 

This is a hybrid position based in Westborough, Massachusetts, with an expectation of 
working in the office three days per week. 

Travel is required, estimated at up to 40% of the time, including surgeon interactions, 
industry educational meetings, and cross-functional project work. The role includes work 
with cadaveric specimens. 

Reporting Relationship: 

The Associate Director, Product Management will have two direct reports — a Product 
Manager and a Marketing Assistant — and will partner closely with the Digital Marketing 
Manager and cross-functional teams across R&D, Clinical, Regulatory, Sales, and 
Operations.  This position will report to the Chief Marketing Officer. 

How Success Will Be Measured: 

• A clearly defined strategic plan for the BEAR portfolio, grounded in voice-of-
customer insights, market assessment, and unmet clinical needs. 

• Successful cross-functional commercialization and launch of new products, with 
market readiness, sales enablement, and surgeon education in place. 

• Product claims supported by a robust evidence plan developed in partnership with 
Clinical. 

• Measurable growth in revenue, profitability, market share, and surgeon adoption 
across the portfolio. 



 

 

• Established metrics and reporting on the performance of downstream marketing 
activities. 

• A high-performing, well-developed product management team. 
 

Miach Orthopaedics actively recruits individuals with an entrepreneurial spirit and drive for 
excellence.  We offer comprehensive benefits and competitive compensation packages.  
Miach is an equal opportunity employer and is committed to providing equal employment 
opportunities to all qualified candidates and employees.  

Interested candidates should submit a cover letter and resume to our Human Resources 
Department at hr@miachortho.com.  Please include the job title of the position you are 
applying for in the subject line.  Please note agency phone calls or submissions will not be 
accepted at this time.  

All employees are responsible for performing their duties in compliance with applicable 
regulatory requirements, company procedures, and quality system requirements, and for 
promptly reporting any quality, compliance, or product safety concerns. 
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