
 

 

Digital Marketing Manager 

Department: Marketing 
Reports To: Chief Marketing Officer 
Location: Westborough, MA (Hybrid) 
Job Type: Full-Time 

Company Overview: 

MIACH Orthopaedics, Inc. is a privately held company located in Westborough, 
Massachusetts, dedicated to developing bio-engineered surgical implants for connective 
tissue repair. The company’s initial focus is on the Bridge-Enhanced® ACL Repair (BEAR®) 
technology as a viable alternative to conventional ACL reconstruction for patients who 
have sustained an ACL injury. The BEAR technology was pioneered by Martha Murray, M.D., 
at the Boston Children’s Hospital Department of Orthopaedic Surgery with initial research 
funding provided by the NFL Players Association, Boston Children’s Hospital and the 
National Institutes of Health.  

The BEAR implant is designed to help regenerate a patient’s own ACL tissue. It does not 
require a second surgery to remove a healthy tendon from another part of the leg or using a 
deceased donor’s tendon.  

The physician simply inserts the BEAR implant alongsidethe torn ACL ends and injects a 
small amount of the patient’s own blood in the implant during a minimally invasive 
arthroscopic procedure. The combination of the BEAR implant and the patient’s blood 
enables the body to heal the torn ends of the ACL back together. 

Clinical studies have demonstrated that the BEAR implant restores torn ACL quality and 
size similar to a patient’s non-injured ACL. It is hoped that by providing more normal 
anatomy and function of the knee, a higher percentage of patients will be able to return to 
activities they enjoy.  

The BEAR implant has sold commercially in the US since 2021. 

Position Overview: 

Miach Orthopaedics is an innovative medical device company advancing orthopedic care, 
building a differentiated commercial platform around its technology. This newly created 
Digital Marketing Manager role is an opportunity to build the company's digital marketing 
function from the ground up — developing the go-to-market strategy, selecting the right 
channels and tactics, establishing measurement and reporting, and putting the technology 
and processes in place to support growth. 



 

 

The ideal candidate is a hands-on digital marketer who has built or established digital 
marketing capabilities within a smaller or growing organization, and is comfortable moving 
from strategy to execution — campaign planning, execution, measurement, and 
optimization — without a large team or existing infrastructure. 

Key Responsibilities: 

• Strategy & Planning 
− Develop and implement Miach Orthopaedics' digital marketing strategy and 

go-to-market roadmap, and translate business objectives into digital 
marketing programs aligned with commercial priorities. 

− Assess and define the channels and tactics that best support brand 
awareness, engagement, lead generation, and commercial objectives. 

− Build the digital marketing framework from the ground up — processes, 
workflows, campaign planning, measurement, and reporting — partnering 
with internal stakeholders to keep it aligned with broader priorities.  

• Campaign Execution & Paid Media 
− Develop, execute, monitor, and optimize digital campaigns across relevant 

channels, including paid search, paid social, programmatic, and email — 
owning budget forecasting, allocation, and ROI/ROAS reporting. 

− Use data and market insights to continually refine channel strategy, 
campaign performance, audience targeting, and resource allocation. 

− Support trade shows and medical conferences with digital campaigns, event 
microsites, and lead capture and follow-up. 

• Website, Content & Social 
− Own website performance, SEO, and conversion optimization, and guide the 

content calendar (case studies, clinical evidence, blog, video, sales 
enablement). 

− Own social media strategy and execution until a dedicated resource is hired.  
• Marketing Technology & Reporting 

− Evaluate, implement, and manage the marketing technology stack — CRM, 
marketing automation, analytics — needed to support campaigns, reporting, 
and automation. 

− Establish meaningful KPIs and build regular reporting on digital marketing 
effectiveness, partnering with sales on lead routing and CRM handoff. 

• Agency Management & Compliance 
− Manage external creative and marketing agency relationships — briefing, 

project management, deliverables, timelines, budget, and performance. 
− Partner with legal, regulatory, and medical affairs to ensure digital content 

and campaigns follow required medical device marketing review processes. 
• Building the Function 

− Help establish scalable digital marketing processes and infrastructure to 
support future growth, and, as the organization grows, help identify future 



 

 

needs and contribute to building the team, including a potential social 
media-focused hire. 

 

Qualifications & Experience: 

• 5+ years of digital marketing experience, preferably within medical device, 
healthcare, life sciences, or another regulated industry. 

• Demonstrated experience building or establishing digital marketing capabilities in a 
smaller, entrepreneurial, or growth-oriented organization. 

• Strong understanding of digital marketing strategy, channels, campaign 
development, analytics, and performance measurement, including hands-on 
management of paid media budgets across search, social, and programmatic. 

• Experience defining KPIs, developing dashboards and reporting, and using data to 
drive marketing decisions. 

• Experience evaluating and managing marketing technology (e.g., CRM and 
marketing automation platforms such as HubSpot or Salesforce) and web 
analytics/SEO tools (e.g., GA4). 

• Proven ability to manage external agencies and creative/marketing partners. 
• Strong project management skills, with the ability to manage multiple initiatives, 

priorities, and deadlines. 
• Hands-on, self-directed approach — comfortable moving from strategy to execution 

without a large team or extensive infrastructure. 
• Excellent communication and cross-functional collaboration skills. 
• Bachelor's degree in Marketing, Communications, Business, or a related discipline 

preferred. 
 

Work Environment & Travel: 

This is a hybrid position based in Westborough, Massachusetts, with an expectation of 
working in the office three days per week. 

Travel is required, estimated at up to 25% of the time, primarily for industry conferences, 
trade shows, and surgeon-facing events, plus periodic visits to sales, commercial, or 
leadership team locations. 

Reporting Relationship: 

The Digital Marketing Manager will report directly to the Chief Marketing Officer and will 
initially have no direct reports. As the digital marketing function develops, there may be an 
opportunity to build a team, including a potential future social media-focused position. 

How Success Will Be Measured: 



 

 

• A clearly defined digital go-to-market strategy aligned with Miach Orthopaedics' 
commercial objectives. 

• A measurable digital marketing program with established KPIs, reporting, and 
optimization processes. 

• A scalable marketing technology and operating infrastructure that enables efficient 
execution and measurement. 

• Strong management and accountability of external agency partners. 
• A growing digital presence and marketing engine that scales with the company and 

supports future team expansion. 
 

Miach Orthopaedics actively recruits individuals with an entrepreneurial spirit and drive for 
excellence.  We offer comprehensive benefits and competitive compensation packages.  
Miach is an equal opportunity employer and is committed to providing equal employment 
opportunities to all qualified candidates and employees.  

Interested candidates should submit a cover letter and resume to our Human Resources 
Department at hr@miachortho.com.  Please include the job title of the position you are 
applying for in the subject line.  Please note agency phone calls or submissions will not be 
accepted at this time.  
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